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Abstract

On the prevailing social media systems, there also
exist many opinion leaders whose words can encourage
users to respond, share information and click the like
button, forming the so-called word-of-mouth
marketing. However, since the amount of data on most
social networks is huge, how to find potential opinion
leaders who can effectively promote word-of-mouth
marketing is still a challenging issue. We hope to find
the potential opinion leaders of specific products based
on characteristics of social network platforms such as
the content of articles, the number of posts, the number
of likes, the number of comments, and the number of
shares, etc. Based on “The Long Tail” theory and the
characteristics of a given product, we hope to find and
rank effective opinion leaders. In our research, focusing
on the Facebook’s fan groups, we have developed an
online visualization system to recommend fan groups
through graphical interface. We hope to help marketers
choose fan groups easily, and collect keywords related
to product in the process of finding fan groups. We hope
that through these fan groups, Word-of-Mouth can be
used to promote specific products for precision
marketing. We have conducted user experiments to
verify the usability of the system and obtain user
feedbacks. The experimental results and user feedbacks
reveal that our visualization system indeed can help
users find out potential opinion leaders for a given

product, which confirms the value of developing such
a system.

Keywords: opinion leaders, word-of-mouth marketing,
social network
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